
presented by

Lily Ray

How to Improve Your Website’s



@lilyraynyc



I’ve been talking about                   

a lot



Why?
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Is            

a ranking

factor?

not like keywords 

in title tags, 

HTTPS or page 

speed.

NO
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is a growing trend in SEO 
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is mentioned 135 times

in the Search Quality 

Rater Guidelines
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How

Google

Fights

Disinformation
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Every time a core 

update happens 

nowadays, 

Google shares 

this article.
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So how does           work?
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The concept of E-A-T 

originated in the 2014 Google 

Search Quality Guidelines.

160+ pages that define what 

Google considers high or 

low-quality content.
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Algorithms identify signals 

that correlate with E-A-T

(i.e. PageRank & links)

Search quality 

evaluators measure 

& assess website 

quality in live user 

tests

Feedback is 

benchmarked and used 

to inform algorithms 
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Signals that 

align with



Has Google 

confirmed what 

those signals are?
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…well, except

PageRank

and links.
NO
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NO
Does that mean that 

on-page signals 

aren’t also part of the

evaluation?



Google just hasn’t 

confirmed which on-page 

signals are part of E-A-T.

Believe me, I’ve tried to 

get more info…
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Me
How does Google 

measure E-A-T?
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It’s almost like…

Google doesn’t want to 

talk too much about the 

specifics of 





It’s almost like…
SEOs love
spamming
things.



All the things SEOs 

have spammed to death
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Or maybe it’s also because…               

is part of a larger

Google initiative.



Search engines &

social media companies

are facing government scrutiny.
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Source: Google, the Source and Antidote to Bad Medical Advice on the Internet, Eli Schwartz

of Americans

admitted to going

online to diagnose

medical symptoms.
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Google

knows this.

They created

Symptom Cards in 2016.

We create the list of symptoms by looking for health 

conditions mentioned in web results, and then checking 

them against high-quality medical information we’ve 

collected from doctors for our Knowledge Graph. We 

worked with a team of medical doctors to carefully 

review the individual symptom information, and experts 

at Harvard Medical School and Mayo Clinic evaluated 

related conditions for a representative sample of 

searches to help improve the lists we show.
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“Google had secretly harvested “tens of millions” of 

medical records—patient names, lab results, diagnoses, 

hospitalization records, and prescriptions—from more 

than 2,600 hospitals as part of a machine-learning 

project code-named Nightingale.” – The Atlantic

Project Nightingale
Google is doing 

other big things with 

health information.

Sidenote…
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https://www.theatlantic.com/technology/archive/2019/11/google-project-nightingale-all-your-health-data/601999/


Speculation
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Is this on 

our horizon?
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The August 1st, 2018 

update was informally 

labeled “Medic” because 

it disproportionately 

affected health websites. 

Source: Search Engine Roundtable
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https://www.seroundtable.com/google-medic-update-26177.html


Patterns with Subsequent Core Updates

NATURAL MEDICINE

REHAB

WELLNESS

ILLNESS PREVENTION
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Your Money
Your Life
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Source: How Google Fights Disinformation, 2019

We have an important responsibility 
to our users and to the societies in 
which we operate to curb the efforts 
of those who aim to propagate false 
information on our platforms.
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Maybe all of these
things are connected?

FAKE NEWS

GOVERNMENT

SCRUTINY

MISINFORMATION PROJECT

NIGHTINGALE

FITBIT

PSEUDOSCIENCE

YOUR MONEY

YOUR LIFE

DANGEROUS

HEALTH ADVICE
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@lilyraynyc

: Google’s criteria for 

analyzing the trustworthiness of content –

and the people who publish it – in order 

to mitigate the spread of misinformation.

*my definition, not theirs



Only Google knows which 

exact signals are used as 

part of E-A-T evaluations.
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Us SEOs

are left with:

Data
Patents

Speculation
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‣Patent application uses Neural Networks to 

understand patterns and features behind websites to 

classify those sites.

‣The classifications include an expert level of sites in 

the health domain, an apprentice level of sites and a 

layperson level of sites.

‣These classifications are based upon different levels 

of expertise, and this patent tells us that it is ranking 

pages on the basis of authority too (source)

Google Using Website 

Representation Vectors to 

Classify Sites with Expertise and 

Authority (Patent Filed Aug 2018)

BILL SLAWSKI
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https://gofishdigital.com/website-representation-vectors/


* but can also cause rapid or 

irregular heartbeat, delirium, panic, 

psychosis, or heart failure

VS

THE CURIOUS CASE OF…

Largest online database of unbiased, 

science-backed, evidence-based nutrition 

and supplement research

Examine.com Buyphentermineonline247.com

Online marketplace for Phentermine,

a weight loss supplement that claims to help with 

anxiety and increase your learning capacity*
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Jan 2020 Core Update: 

maybe the sites are not so 

similar after all? Google Classifying Sites
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If your website is classified as   

Your will be held to a 

higher standard. 

,
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Remember… 

“signals that align with

?”
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Qualities of

Winning Sites
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‣ Analyze 500+ algorithm winners and 

losers between the Medic update (8-1-

18) and now

‣ Use Sistrix Visibility Index API

‣ Use Archive.org to look at sites before 

they gained/lost traffic

‣ Use crawlers to extract page elements

‣ Use Readable.io to analyze readability

‣ Analyze structured data usage and 

Knowledge Graph presence

‣ Analyze YMYL queries and the 

associated top performers

Methodology

@lilyraynyc



Winning sites disclose who their 

authors are and utilize expert 

reviewers whenever possible.
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Common Scenario

CLIENT

ME

I added the author 

names to all my 

articles, but I didn’t 

see any impact!
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Author bios and 
expert reviewers are 
not ranking factors.
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Ideally, your writers and 
reviewers are actual experts
that ensure your content is 
high-quality and evidence-
based.
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Substantiating Claims
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Common Scenario

CLIENT

ME

But Google has no 

way of knowing who 

my authors are!
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Pay Attention to the Knowledge Graph
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Schema can play a 

role in E-A-T.
You can even use Schema.org as a 

guide to inform what content you 

include on your page.
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Person Organization LocalBusiness

• address

• affiliation

• alumniOf

• award

• honorificPrefix

• honorifixSuffix

• jobTitle

• knowsLanguage

• owns

• Parent

• worksFor

• sameAs

• address

• award

• brand

• duns

• founder

• foundingDate

• foundingLocation

• knowsAbout

• knowsLanguage

• logo

• memberOf

• parentOrganization

• address

• openingHours

• specialAnnouncement

• telephone
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“A [website] is known by 
the company it keeps.” –

Aesop*
*he didn’t actually say that
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Use Your Crawler of Choice to 

Audit Your External Links

Are they authoritative?

Do you trust them?

Do you want to be associated with 

them?
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Eliminate Garbage Comments
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(but keep good comments if they add value)



-mycompanywebsite.com “my company” reviews

-mycompanywebsite.com “my company” scam

-mycompanywebsite.com “my company” fraud

-mycompanywebsite.com “my company” quality

-mycompanywebsite.com “my company” customer service

Conduct Reputation Research
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What do losing sites

get wrong?
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• Auto-generated content
• Overwhelming advertisements or CTAs
• Guilt-tripping calls to action
• Overtly-salesy YMYL content
• Lack of customer support

If you want to improve          , please 
stop:
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• Not addressing bad reviews or Q&A
• Distracting ads that are hard to close
• Meaningless SEO content
• Low-quality local landing pages
• Mysteries about your brand or authors
• Paid link campaigns

If you want to improve          , please 
stop:



initiatives can’t all be 
directly tied to confirmed SEO 
ranking factors.

…and that’s ok.
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Improving                requires a serious 

consideration of what is best for your 

users, not just for search engines.
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