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What Does It Mean to Have Good E-A-T?

For the past year or so, it seems the SEO community can’t stop talking about E-A-T: Post Categories

Expertise, Authoritativeness, and Trustworthiness

Since August 1st, 2018, informally labeled the “Medic” update, Google began rolling out a

series of huge core algorithm updates — one approximately every 3-4 months. While Google
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* a growing trend in SEO
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General GUidEIines september 5, 2019

General Guidelines Overview
0.0 Introduction to Search Quality Rating
0.1 The Purpose of Search Quality Rating
0.2 Raters Must Represent the User
0.3 Browser Requirements
- 0.4 Ad Blocking Extensions
1.5 Internet Safety Information
- Part 1: Page Quality Rating Guideline
1.0 Introduction to Page Quality Rating

2.0 Understanding Webpages and Websites

o . L & 'TTaTl
2.1 Important Definitions

u ] ] 2.2 what s the Purpose of a Webpage'”/
I S I I I e ntl O n e d 1 3 5 t I I I l eS 2.3 Your Money or Your Life (YMYL) Pages
2.4 Understanding Webpage Content

=

2.4.1 Identifying the Main Content (MC)

3 A4 TF -+ 3 § - o -« Rt T ™ a &
* 4.2 |ldentifying the Supplementary Conter

In the Search Quality

4 4 Summary of the Parts of the Page

2.5 Understanding the Website

[ u -
2.5.1 Finding the Homepage
2.5.2 Finding Who is Responsible for the Website and Who Created the Content on the Page
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Every time a core
update happens
nowadays,
Google shares
this article.
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Google Webmaster Central Blog

Official news on crawling and indexing sites for the Google index

What webmasters should know about Google’s core updates

Thursday, August 01, 2019

Get to know the quality rater guidelines & E-A-T
Another resource for advice on great content is to review our search quality rater

guidelines. Raters are people who give us nsights on if our algorithms seem to be

providing good results, a way to help confirm our changes are working well.

I's important to understand that search raters have no control over how pages rank.
Rater data is not used directly in our ranking algorithms. Rather, we use them asa

restaurant might get feedback cards from diners. The feedback helps us know if our
systems seem to be working.

If you understand how raters learn to assess good content, that might help you improve
your own content. In turn, you might perhaps do better in Search.

In particular, raters are trained to understand if content has what we call strong E-A-T
That stands for Expertise, Authoritativeness and Trustworthiness. Reading the

guidelines may help you assess how your content is doing from an E-A-T perspective
and improvements to consider,

~ Google SearchLiaison &
@searchliaison

Later today, we are releasing a broad core
algorithm update, as we do several times per
year. It is called the September 2019 Core
Update. Our guidance about such updates
remains as we've covered before. Please see
this blog for more about that:

What webmasters should know about Googl...

Go gle Official news on crawling and indexing sites for

the Google index

& webmasters.googleblog.com

8:30 AM - Sep 24, 2019 - Twitter Web App

1.6K Retweets 1.9K Likes
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The concept of E-A-T
originated in the 2014 Google
Search Quality Guidelines.

160+ pages that define what
Google considers high or
low-quality content.

General Guidelines

General Guidelines Overview
0.0 Introduction to Search Quality Rating
0.1 The Purpose of Search Quality Rating
0.2 Raters Must Represent the User
0.3 Browser Requirements
.

0.4 Ad Blocking Extensions

0.2 Internet Safety Information

Part 1: Page Quality Rating Guideline
1.0 Introduction to Page Quality Rating
2.0 Understanding Webpages and Websites
2.1 Important Definitions
2.2 Wwhat 1s the Purpose of a Webpage?
2.3 Your Money or Your Life (YMYL) Pages
2.4 Understanding Webpage Content
2.4.1 ldentifying the Main Content (MC)
2.4.2 ldentitying the Supplementary Content (SC)
2.4.3 laentitying Advertisements/Monetization (Ads)
2 4 4 Summary of the Parts of the Page

2.5 Understanding the Website

2.5.1 Finding the Homepage

2.59.2 Finding Who s Responsible for the Website and Who Created the Conten

september 5, 2019

t on the Page
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Search quality Algorithms identify signals
evaluators measure ¥/ 1 ‘ that correlate with E-A-T

& assess website — \gF \ (i.e. PageRank & links)

qguality In live user
*

tests o

Feedback Is
benchmarked and used
to Inform algorithms
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£ Danny Sullivan &
: @dannysullivan

Replying to @dannysullivan @rustybrick and 4 others

It's almost like we look for signals that align with

expertise, authoritativeness and trustworthiness.
We should give that an acronym like E-A-T and

maybe suggest people aim for this. Oh wait, we did:

webmasters.googleblog.com/2019/08/core-u...

Get to know the quality rater guidelines & E-A-T
Another resource for advice on great content is to review our search quality rater
guidelines. Raters are people who give us insights on if our algorithms seem to be

providing good results, a way to help confirm our changes are working well.

It's important to understand that search raters have no control over how pages rank.
Rater data is not used directly in our ranking algorithms. Rather, we use them as a
restaurant might get feedback cards from diners. The feedback helps us know if our

systems seem to be working.

If you understand how raters learn to assess good content, that might help you improve

your own content. In turn, you might perhaps do better in Search.

11:03 AM - Oct 11, 2019 - Twitter for iPad

9 Retweets 31 Likes
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How do Google’s algorithms assess expertise, authority,
and trustworthiness?
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+ Google’s algorithms identify signals about pages that correlate with trustworthiness and authoritativeness.
=
The best known of these signals is PageRank, which uses links on the web to understand
=
authoritativeness.

+ We are constantly evolving these algorithms to improve results — not least because the web itself keeps
changing. For instance, in 2017 alone, we ran over 200,000 experiments with trained external Search
Evaluators and live user tests, resulting in more than 2,400 updates to Google Search algorithms.
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+ To perform these evaluations, we work with Search Quality Evaluators who help us measure the quality
of Search results on an ongoing basis. Evaluators assess whether a website provides users who click on
it with the content they were looking for, and they evaluate the quality of results based on the expertise,
authoritativeness, and trustworthiness of the content.
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Has Google
confirmed what
those signals are?
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